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Abstract

Green entrepreneurial intentions aim to safeguard the environment and pro-
mote sustainability. Therefore, there is a trend to focus on business practices 
that help build an eco-friendly culture and involve women in these activities 
to achieve sustainability goals. This study concentrates on analyzing the 
regression outcomes of green entrepreneurial environmental awareness, 
self-efficacy, motivation, and orientation on green entrepreneurial intention 
among female entrepreneurship students at the University of Larkano. The 
results from 108 female students with green entrepreneurial intentions are 
regressed to prominently demonstrate the influence of green entrepreneur-
ial orientation, environmental awareness, entrepreneurial motivation, and 
entrepreneurial self-efficacy. Findings from female students who studied 
entrepreneurship subjects over a five-year period (2019 to 2024) show a 
positive and significant relationship between green entrepreneurial orien-
tation, self-efficacy, environmental awareness, and entrepreneurial inten-
tions, except for entrepreneurial motivation, which does not significantly 
stimulate green entrepreneurial intentions. However, green entrepreneurial 
motivation exhibited mixed effects, partially aligning with previous research. 
This study fills a gap in the literature by highlighting the unique contribu-
tions of female entrepreneurship students to green entrepreneurship inten-
tions. It offers policymakers, educators, and stakeholders valuable insights 
to promote green entrepreneurship.
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INTRODUCTION

Traditionally, entrepreneurship is aligned with recognising an idea or opportunity and 
putting those helpful ideas into practice (Maitlo, Memon, & Kumar, 2020). However, green 
entrepreneurship is closely linked to sustainability due to environmental concerns and the 
rising pressure on corporations for corporate social responsibility from stakeholders (Tekala, 
Baradarani, Alzubi, & Berberoğlu, 2024). Indonesian women seem to have a stronger attitude 
and commitment to self-efficacy and environmental awareness, and are inclined toward eco-
friendly entrepreneurship (Rahayu, 2024). In the last few decades, environmental issues 
have gained international attention because ecological problems that significantly influence 
commercial and industrial operations include resource scarcity, waste disposal, water pollution, 
and climate change (Rodríguez-García, Guijarro-García & Carrilero-Castillo, 2019). Rising 
public awareness of ecological concerns has forced businesses to focus more on sustainable 
manufacturing and distribution methods (Muangmee and Dacko-Pikiewicz, 2021). The potential 
of global society to attain the SDGs (Sustainable Development Goals) is greatly aided by green 
entrepreneurship (Ashari and Abbas, 2021). 

Women are more likely to be motivated by green businesses because of environmental 
concern, which is mostly stronger than in their male counterparts (Ahmad, 2019). The sustainable 
entrepreneurial intention, personal cognitive processes, educational frameworks, institutional 
support, and ecological values have typically focused on younger and male demographics 
(Yasir and Babar 2023; Ghodbane and Alwehabie 2023). However, female students who take 
entrepreneurship courses in their degree programs have only been exposed to the concept of 
green entrepreneurship. The study investigates how women's intentions to start eco-friendly 
businesses are influenced by self-efficacy, motivation, and environmental awareness using the 
Theory of Planned Behaviour (TPB). This study explicitly aims to close a gap in the literature 
on the sustainable intentions of female entrepreneurs, particularly in the post-COVID-19 
environment. It looks at how the pandemic has increased female entrepreneurs' self-efficacy 
in green entrepreneurship and ecological consciousness, with an emphasis on how these 
elements support their goals for green businesses. In the Faculty of Social Sciences and 
Humanities of the University of Larkano, 108 female entrepreneurs participated in a survey, 
and a regression analysis was used to evaluate the data.

Research objectives

By providing a focused investigation of the distinctive experience and assistance of female 
entrepreneurs in the field of environmental sustainability, the study aims to fill this scholarly 
gap by

a)	 Determining the effect of environmental awareness (E.A.) on green entre-
preneurial intentions (G.E.I)

b)	 Assessing the effect of green entrepreneurial self-efficacy (G.E.S.E) on 
green entrepreneurial intentions (G.E.I)

c)	 Determining the effect of green entrepreneurial motivation (G.E.M) on green 
entrepreneurial intentions (G.E.I)

d)	 	Assessing the effect of green entrepreneurial orientation (G.E.O) on green 
entrepreneurial intentions (G.E.I)
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The scope of study

The studies previously investigated the impact of personal factors (e.g., environmental 
awareness, self-efficacy, and motivation), social factors (e.g., family support, social norms, and 
networking), and contextual factors (e.g., government policies, market demand, and access to 
resources) on green entrepreneurial intention among Indonesian female entrepreneurs (Rahayu, 
2024). However, the literature on specific domains of green entrepreneurial practices, such as 
green entrepreneurial orientation, environmental awareness, entrepreneurial motivation, and 
entrepreneurial self-efficacy, has primarily employed a quantitative approach, using survey 
questionnaires and statistical analyses to investigate relationships among these factors. 
Therefore, the research will provide a contribution to the knowledge of factors contributing to 
green entrepreneurship among female entrepreneurs at the local level of the Faculty of Social 
Sciences and Humanities, The University of Larkano, which will help in policy formulation, 
entrepreneurship, and stakeholders to enable sustainable entrepreneurship and economic 
growth in that country.

Problem statement

Green entrepreneurial practices are less applied in the local business environment; hence, 
sustainability and environmental protection pose a danger if continued. To overcome this, it is 
necessary to boost green entrepreneurial intentions extensively; in the literature, the specific 
spotlight on female entrepreneurs remains distinctly under-researched. In the discussion of 
ecological sustainability and development, this element has often been ignored, especially in 
the aftermath of an outbreak.

Research question

Do green entrepreneurial intentions of female students respond to environmental 
awareness, green entrepreneurial self-efficacy, green entrepreneurial motivation, and green 
entrepreneurial orientation?

LITERATURE REVIEW

In recent decades, environmental challenges such as resource scarcity, waste disposal, 
water contamination, and climate change have significantly impacted commercial and industrial 
operations, making ecological difficulties a global concern (Rodríguez-García, Guijarro-García 
& Carrilero-Castillo, 2019). Hence, sustainable entrepreneurship is to provide workable market 
solutions and establish business owners as change agents who spot and seize chances for 
long-term, sustainable growth, because sustainable entrepreneurship offers market-driven 
solutions to address social injustice and discrimination, as well as to slow down ecological 
degradation, to achieve the long-term objectives (Rosário, Raimundo, & Cruz, 2022). The 
potential of global society to achieve the Sustainable Development Goals (SDGs) is greatly 
aided by green entrepreneurship (Ashari and Abbas 2021).

Additionally, they are rising stars in the field of eco-preneurship and are likely to be increasingly 
involved in green development (Hechavarría and Terjesen, 2017; Henry, 2020). One of the 
main drivers of women's involvement in green businesses is environmental concern, which 
frequently outweighs that of men (Ahmad, 2019). Women's participation in sustainable projects 
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benefits the environment by enabling them to share their skills, knowledge, experience, vision, 
and enthusiasm with the workforce, thereby increasing the likelihood of legislation supporting 
sustainable programs. This is necessary to fulfill the objectives of the SDGs and promote 
sustainable economic development. Nevertheless, empirical data regarding the intentions of 
female sustainable business people in the post-pandemic context, and therein, in Indonesia, 
remains deficient (Chhabra, Raghunathan, & Rao, 2020). Sustainable entrepreneurial intention 
has been studied in relation to themes such as educational frameworks, institutional support, 
ecological values, and individual cognitive processes (Alshebami and Seraj, 2023; Ghodbane 
and Alwehabie, 2023; Robayo-Acuuna and Martinez-Toro, 2023; Yasir and Babar, 2023).

Similarly, Theory of Planned Behaviour (TPB) and Social Cognitive Theory (SCT) examined 
factors influencing Indian women entrepreneurs' intentions to pursue green business ventures 
(Chhabra, Raghunathan, & Rao, 2020). Eventually, Environmental consciousness and self-
efficacy are identified as key indicators of entrepreneurial intention in eco-friendly endeavors 
(Mambali, Kapipi, & Changalima, 2024). The COVID-19 pandemic has affected green business 
intentions, with female entrepreneurs demonstrating greater commitment to sustainable 
practices and environmental responsibility. The pandemic has also increased global ecological 
awareness and determination to adopt sustainable behaviours. This study highlights motivation 
as a mediator between self-efficacy, ecological consciousness, and entrepreneurial intention 
(Rahayu, 2024).

Green environmental awareness

The quality of the environment, as well as sustainability, has been among the most 
critical issues recently because the environment serves as a medium through which society 
interacts and shapes itself. Consequently, they must constantly obtain what they require from 
their surroundings to continue existing. However, as human needs and environmental factors 
interact, and the population grows, so does the need; it is now increasing rapidly (Meadows 
and Meadows 1972). 

Numerous studies indicate that, primarily due to human activity, the environment has 
undergone significant changes worldwide in recent decades. Environmental harm and pollution 
are unintentionally caused by population growth, industrialization, technological advancement, 
and large-scale resource consumption (Eren & Yaqub, 2015). Hence, green environmental 
awareness refers to the impact of human behaviour or the information an individual seeks to 
convey in their environment (Ogiemwonyi, Harun, Alam, & Othman, 2020).

Green entrepreneurial self-efficacy

Entrepreneurial self-efficacy is the confidence to start and manage a successful venture, 
influencing intentions and actions (Maitlo, Memon, & Kumar, 2020). Low self-efficacy 
individuals struggle with obstacles and feel less control (Urban, 2013). But social support 
boosts entrepreneurial attitude and confidence (Mair and Noboa 2006). High self-efficacy 
entrepreneurs are adaptive and innovative, and they pursue ecological benefits. They overcome 
environmental challenges through transformational leadership and resilience. Self-efficacy 
drives optimal performance, ecological adaptability, and green leadership (Sanchez-Garcia 
&Gallego, 2024). However, when self-confidence is aligned with environmental protection and 
sustainability from the outset, it results in green entrepreneurial self-efficacy.
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Green entrepreneurial motivation (GEM)

In Chinese college students, GEM significantly mediates the enhancement of entrepreneurial 
intentions (Wang & Cao, 2021). The research fills a literature gap by highlighting the importance 
of green entrepreneurial ambitions in addressing global issues such as COVID-19. By creating 
creative green initiatives, procedures, services, and goods with a least environmental impact 
and employing the most suitable resources, those with a green motivation and orientation 
will favorably add to environmental fortification (Jiang & Chai, 2018) Finally, boosting GEM 
and creativity among individuals in diverse contexts, may have several benefits i.e. decrease 
greenhouse gas emission, and encourage the use of renewable energy resources like wind 
and solar power (York &Venkataraman, 2010).

Green entrepreneurial intentions

The TPB, a systematic model for measuring entrepreneurial intention developed by Ajzen, 
serves as the primary framework for understanding entrepreneurial ambitions (Ajzen, 2002). 
Three motivational factors, Perceived Behavioural Control (PBC), Subjective Norm (SN), 
and Personal Attitude (PA), have an impact on entrepreneurial intention, which is the primary 
predictor of entrepreneurial activity. Entrepreneurial intentions have received conflicting support 
from earlier studies on SN (Liñán & Chen, 2009).

Green entrepreneurial orientations (GEO)

Green entrepreneurial orientation blends risk-taking, innovativeness, and proactiveness 
with ecological sustainability, giving businesses a competitive edge (Jiang & Chai, 2018). GEO 
promotes eco-innovation, organizational learning, and financial gains while improving market 
positioning and resource procurement. However, the link between GEO and performance is 
complex, requiring a balance between sustainability and economic objectives (Chen & Chang, 
2013). Universities can promote green entrepreneurship by offering courses and training 
programs, providing connections with entrepreneurs and startups, organizing campus and 
virtual events, and encouraging projects and pre-professional practices. Universities and 
nations can create plans to promote a green-entrepreneurial orientation and mitigate the harm 
caused by COVID-19 by analyzing these variables (Apostolopoulos & Liargovas, 2021).

Theoretical Framework and Hypotheses

Green 
Entrepreneurial 

Intentions 

Green 
Environmental AwarnessH1

H2
Green 
Green Entrepreneurial  

H3
Green 
Entrepreneurial  
Motivation

H4
Green 
Entrepreneurial  
Orientation
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The extracted theoretical model is based on the literature review, in which each independent 
variable is shown to be linked to the dependent variable across various research articles. 
Further hypotheses are drawn from the available connections between the independent and 
dependent variables. 

Relationship between green environment awareness and green entrepreneurial inten-
tion

Green entrepreneurship intentions involve fostering a responsible attitude among people 
through awareness of environmental sustainability. By appreciating the opportunity in the 
sustainable practice, people get inspired to create sustainable businesses (Kirkwood and 
Walton, 2010). With knowledge of environmental effects, aspiring entrepreneurs will consider 
ventures that align with ecological conservation and thus connect green awareness to proactive, 
sustainable business goals (Chen and Chang, 2013). Therefore, the hypothesis is deduced to 
be below as

H1: There exists a significant and positive relationship between green environmental 
awareness (G.E.A) and green entrepreneurial intention (G.E.I).

Link between green entrepreneurial Self-efficacy (GESE) and green entrepreneurial in-
tention:

GESE refers to an individual's self-assurance in their capacity to excel in eco-friendly 
ventures (Hockerts, 2017). A strong G.E.S.E fosters assurance in pursuing sustainable 
businesses, bridging the gap between intention and action. By instilling resilience, GESE 
enables entrepreneurs to navigate the complexities of green business creation, making it a 
pivotal factor in cultivating green entrepreneurial aspirations (Hsu & Tan, 2017). Hence below 
hypothesis is drawn as 

H2: There exists a significant and positive relationship between green entrepreneurial 
self-efficacy and green entrepreneurial intention.

Link of green entrepreneurial motivation and green entrepreneurial intention:

Green entrepreneurial motivation and intention are intricately connected, with eco-
friendly business aspirations driving individual intent (Liñán & Chen, 2009). A strong desire 
for environmental sustainability typically fuels the intention to establish a green venture, as 
individuals seek to tackle ecological challenges through entrepreneurial endeavors (Li & Wu, 
2019). Based on the above discussion following hypothesis is drawn as

H3: There exists a significant and positive relationship between green entrepreneurial 
motivation and green entrepreneurial intentions.

Link of green entrepreneurial orientation (GEO) and green entrepreneurial intention:

GEO represents an organization's strategic integration of environmental values into its 
operational framework, significantly influencing green entrepreneurial intention (Jiang & Chai, 
2018). Individuals and businesses with a strong G.E.O are more likely to pursue eco-friendly 
ventures, driven by a profound commitment to sustainability (Jones & Chen, 2020). This strategic 
alignment encourages proactive environmental initiatives, thereby increasing the likelihood that 
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individuals will develop intentions toward green entrepreneurship. Essentially, a green-oriented 
entrepreneurial mindset serves as a foundational element for fostering sustainable business 
intentions; hence hypothesis has been drawn below as

H4: There exists a significant and positive relationship between green entrepreneurial 
orientation and green entrepreneurial intention.

METHODOLOGY

Cross-sectional and quantitative research have been applied to investigate the 
relationships among green environmental awareness, green entrepreneurial orientation, green 
entrepreneurial self-efficacy, and green entrepreneurial intentions (Ajzen, 2002; Bandura, 1977). 
A quantitative cross-sectional study can test hypotheses and investigate the direct effects of 
essential variables. A validated survey was developed using the scales from previous studies 
(Liñan and Chen, 2009; Hockerts, 2017). In the survey questionnaire, 35 questions captured the 
variables, including Green Entrepreneurial Self-Efficacy (G.E.F.), which assesses participants' 
confidence in their ability to solve environmental problems through entrepreneurship (Chu, 
2021, and Guo, 2022).

Green Environmental Awareness (G.E.A): Assessing awareness of environmental issues 
and individual responsibility for environmental protection (Lillemo, 2014). Green Entrepreneurial 
Motivation (G.E.M): Measuring motivations for pursuing environmentally friendly business 
practices, green entrepreneurial orientations, and green entrepreneurial intentions (Kirkwood 
& Walton, 2010, and Wang, 2021). 

As recommended in previous literature, the target population comprised female 
entrepreneurs managing small and medium enterprises (SMEs) in Pakistan (Rahayu, 2024; 
Awallia & Famiola, 2021). These respondents were selected for their active involvement in 
business operations and prior entrepreneurial experience (Ashari, 2021; Henry, 2020). In this 
study, the target population consists of female students of business administration who have 
studied entrepreneurship as part of their degree. The sample is drawn from that target population 
using a non-probability convenience sampling technique, which employs pre-existing networks 
to recruit participants (Hair, 2017; Boomsma, 1985). 

Using a non-probability convenience sampling technique, 108 digital questionnaires were 
collected from distributed questionnaires through social media platforms, i.e., WhatsApp and 
emails, to female undergraduate and graduated students from the business administration 
department of The University of Larkano, to ensure their participation. The research adhered 
to ethical standards by including informed consent and detailed explanations of the study's 
purpose. 

DATA ANALYSIS

Respondents Profile

Descriptive statistics were used to summarize demographic data, including age and 
education. 
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Table 1 Age 

Frequency Percent

Valid
Below 25 82 75.9

Between 25-35 26 24.1
Total 108 100.0

Table 2 Educational Qualifications 

Frequency Percent

Valid
Intermediate 9 8.3
Bachelors 77 71.3
Masters 22 20.4

Total 108 100.0

Construct Reliability

Cronbach’s alpha measures the reliability of a questionnaire by assessing how well its 
items (questions) are related and whether they measure the same concept. It shows the internal 
consistency of the scale, with values closer to 01, indicating higher reliability. The table below 
lists the reliability of each variable and the scale reliability for 35 items. Further, the adopted 
scales' reliability is consistent with the literature reviewed. 
Table 3 Reliability Statistics

Construct Cronbach’s alpha No. of Items
Green Entrepreneurial Motivation 0.650 10
Green Entrepreneurial Intention 0.842 10
Green Entrepreneurial Orientation 0.697 3
Green Entrepreneurial Self-Efficacy 0.754 6
Environmental Awareness 0.809 6

Analysis of Regression

Regression analysis is applied to assess the impact of predictor variables on the dependent 
variable (Hair, 2019; Henseler & Fassott, 2010). The model of this study explained 68.8% 
of the variance in green entrepreneurial intentions (Ajzen, 1991; Liñán & Chen, 2009). The 
coefficient of determination of independent variables is 0.688, as shown in Table 5.4 below. 
These results are consistent with the literature (Bandura, 1997; Kuckertz & Wagner, 2010). 
Entrepreneurial competencies significantly influence sustainable entrepreneurial intentions, as 
shown by regression analysis (Khan and Ahmed, 2023). Likewise, research has highlighted the 
significant influence of personality traits and entrepreneurship education on the development of 
green entrepreneurial intentions (Ashraf &Mahmood, 2024). Additionally, it has been reported 
that green entrepreneurial intention strongly drives entrepreneurial behaviour, supported by 
regression modelling (Li and Murad, 2023).
Table 4 Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate
1 .829a .688 .675 .39349

a. Predictors: (Constant), Green_ENV_AWE, Green_ENT_ORE, Green_ENT_MOT, Green_ENT_SEF
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Further, the regression model is statistically significant (F = 52.345, p < 0.001) and fits the 
model, as shown in ANOVA Table 5.5.
Table 5 ANOVA Results

ANOVAa

Model Sum of Squares Df Mean Square F Sig.
Regression 32.420 4 8.105 52.345 .000b

Residual 14.709 95 .155
Total 47.129 99

a. Dependent Variable: Green_ENT_Int
b. Predictors: (Constant), Green_ENV_AWE, Green_ENT_ORE, Green_ENT_MOT, Green_ENT_SEF

Hypothesis Testing

Tables 5.6 and 5.7 show a significant and positive relationship, except for the relationship 
between green entrepreneurial motivation and entrepreneurial intentions, which lacks support 
as the p-value is insignificant and less than 0.05. It precisely reflects the findings from the 
literature, as it is also reported as insignificant (Doe and Smith, 2020; Lee & Kim, 2019). 
Contrarily, the results reported a significant positive relationship between entrepreneurial 
motivation and intentions (Zhang & Wang, 2021; Gupta & Singh, 2020).

Further entrepreneurial orientation results are significant at p-value 0.024 and T-value 2.29 
with a positive β value of 0.15. Similarly, these are consistent with the literature (Gupta and 
Pandey, 2020; Lumpkin and Dess, 1996). It is also reported that there exists an insignificant 
relationship between entrepreneurial orientation and entrepreneurial intentions (Alam and 
Akhtar, 2019).

The green entrepreneurial self-efficacy results are significant at p-value 0.004, t-value 2.936 
and positive β value of 0.333 with green entrepreneurial intentions. The findings are consistent 
with past literature, which has emphasised the importance of self-efficacy in entrepreneurial 
contexts (e.g., Bandura, 1997; Zhao and Seibert, 2005). However, it contradicts the results in 
certain studies and is reported to have insignificant relationships (Smith and Brown, 2015; Lee 
and Kim, 2020). Finally, the hypothesis of green environmental awareness results is significant 
at a p-value of 0.004, a t-value of 2.927, and a positive β-value of 0.262. It is consistent with the 
importance of ecological awareness in shaping green entrepreneurial intentions (Ajzen, 1991; 
Kollmuss & Agyeman, 2002). However, this remained an insignificant relationship between 
environmental awareness and green entrepreneurial intentions (Gupta and Pandey, 2018).
Table 6 Coefficients

Coefficientsa

Model

Unstandardized 
Coefficients

Standardized  
Coefficients

T Sig.

95.0% Confidence 
Interval for B

B Std. 
Error β Lower 

Bound
Upper 
Bound

(Constant) 0.13 0.295 0.439 0.661 -0.457 0.716
Green_ENT_MOT 0.213 0.117 0.157 1.824 0.071 -0.019 0.445
Green_ENT_ORE 0.15 0.065 0.173 2.29 0.024 0.02 0.28
Green_ENT_SEF 0.338 0.115 0.333 2.936 0.004 0.11 0.567
Green_ENV_AWE 0.262 0.09 0.284 2.927 0.004 0.084 0.44
a. Dependent Variable: Green_ENT_Int
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Hypotheses Assessment Summary
Table 7 Summary Hypothesis Testing

Hypothesis B-Value T-Value P-Value Results
H3: Green_ENT_MOT .213 1.824 .071 Not Supported
H4: Green_ENT_ORE .150 2.290 .024 Supported
H2: Green_ENT_SEF .338 2.936 .004 Supported
H1: Green_ENV_AWE .262 2.927 .004 Supported

Discussion

The research demonstrated that green entrepreneurial orientation, green environmental 
awareness, and green entrepreneurial self-efficacy significantly affect green entrepreneurial 
intentions, whereas green entrepreneurial motivation was not significant. These findings 
highlight the critical role of individual cognition and ecological consciousness in fostering 
sustainable business practices.

The results were consistent with prior studies at certain points (Alam and Akhtar, 2019; 
Bandura, 1997; Zhao and Seibert, 2005) and inconsistent at others (Gupta and Pandey, 2018; 
Ajzen, 1991; Kollmuss & Agyeman, 2002). Furthermore, green entrepreneurial orientation was 
positively and significantly correlated with green entrepreneurial intentions, reinforcing the 
need for strategic alignment between sustainability and entrepreneurship. 

CONCLUSION, LIMITATIONS, AND RECOMMENDATIONS

Conclusion

Conclusively, this research presents valuable insights into the interplay between 
psychological and contextual factors that influence female entrepreneurs' sustainable business 
goals in Larkana, Pakistan. Female students who have undergone courses of entrepreneurship 
have reflected a significant and positive relationship of green entrepreneurial orientation, green 
environmental awareness, and green entrepreneurial self-efficacy with green entrepreneurial 
intentions, but an insignificant relationship of green entrepreneurial motivation is significant, 
depending on raising the sample size to an optimum level (Gumpili & Das, 2022).

Hence, the objective of filling the gap in determining the green entrepreneurial intentions 
of female entrepreneurs at the local level was achieved by drawing results from the analysis 
of data gathered from female students who completed an entrepreneurship course during their 
graduation. 

Limitations 

Significant limitations of this study are time constraints, due to completing the research 
project in six months. Hence, the available resources are limited to collecting data using a 
non-probability convenience sampling technique from a small number of students who have 
completed the entrepreneurship course in the Department of Business Administration, The 
University of Larkano. So this study cannot be generalized because of its limited scope.
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Recommendations

Four recommendations are provided based on the hypotheses, results, and conclusions. 

1  Increase green entrepreneurial education to promote green entrepreneurial aware-
ness and orientation, which will increase the intention to become an entrepreneur. 

2  Enlarge the sample to establish the important findings of green entrepreneurial 
motivation regarding green entrepreneurial intentions, because even a small incre-
ment in sample size can cause some insignificant outcomes to become significant. 

3  There are strong results when female students have studied entrepreneurship as a 
subject. They suggest that although the prospects of engaging in entrepreneurial 
activities at the local level are not extremely bright, the women students are more 
likely to be successful in their ventures by taking up green entrepreneurial prac-
tices. Therefore, initiate courses on entrepreneurship and green entrepreneurship 
in graduate or postgraduate programs to equip students to take entrepreneurial 
actions. 

4  There is a necessity to encourage green entrepreneurship among female entrepre-
neurs in Pakistan to introduce specific policies and support programs. Government 
and policymakers ought to implement programs such as grants, subsidies, and tax 
incentives for environmentally friendly business ventures; these would encourage 
women to engage in sustainable business ventures. Moreover, schools should play 
a significant role by incorporating sustainability and entrepreneurship studies into 
educational curricula. Such programs ought to include hands-on learning experi-
ences, such as internships in green businesses, to enhance the competence and 
awareness of future female entrepreneurs.  

Future Directions

Future research may explore the impact of new variables such as digital literacy, technological 
access, and community support on green entrepreneurial intentions. Investigating these factors 
might offer a broader comprehension of the determinants driving sustainable entrepreneurship. 
Finally, research assessing the impact of targeted interventions such as training programs or 
financial incentives could provide actionable strategies to promote green entrepreneurship and 
ensure the long-term success of female-led sustainable businesses.  

The organization should expand its geographic scope to include diverse regions across 
Pakistan, capturing the cultural and socioeconomic variations that might influence green 
entrepreneurial intentions. Conducting longitudinal studies is also recommended, as they 
can provide deeper insights into how these intentions evolve and how external factors, such 
as economic policies or global crises, affect them. Comparative studies, particularly across 
genders or countries, could further highlight unique challenges and opportunities for female 
entrepreneurs in different contexts.
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